


here do vou begin when resognizing an ingdostry

professionnl & the Remler of the Yeor? ‘The

mumber af veamm m basmmess? Sales  volpme?

Range ol products? Services provided? Yes, all of

that can caome milo play. Bt in presenting Brce
Heyman, Metropolitan Window Fashions, as our first Retiler of
the Year, [daperics & Windew Coseningy can begin back in
December 2001 when Heyman, then the incoming president of the
Windirw Coverings Associntson of America [WCAA ], was the cover
&Hary.

Heyman's term o WCEAA president only partly ilostrtes his
mvolveiant n the indisstey as.a whols and the ssosnthon's goal of
mereaiing prodesssonalism af every level Fle nlso wios mstruanenial
in starting WCAA's New [ersoy chapier aiud has seived on the asse-

cation's notional baard of directors ance 1988—mciucing his four
pearn 22 president. Look a linle deeper and you will see that zame
comenitieent b his nesiness, his employeds ondd the conomunilies in
which his (moew) four locations serve.

When we irst profiled Heymon {see D& BT, December 2001,
pm: 241 e was the thinl-geneeation presicdent of Fobricland
:]nr::rinn.. Morth Flambeld, NJ, ond hod recently porchased o sec
Loind bocathon (formerly Nassaus Window Fashbons in Parames, M)
| What hns come showt since then only serves o support Heyman ns
| Draperics & Wiidow Coverdman ' 2007 Reaniler of te Year.

| MAKE IT HAPPEN

The fret of this month, Heyman closed the deal o
CMetropolitan Window Fashicns® fourth location, this one formerly
Martin Interiars in Woyne, M]. As with the company's other stores
{which also inclodes on Uppor West Side store in Manhatinn), it
il offer an exiensive colbsction of custom designed and . ready-
made: window treatmenis, shades and inds, decorative hardware
moduct loes and featune bestiful disployvs

Also like his atlser stores, the Wayne loeathan will serve s kaeal
cosbomier base with most business, Heoyman finds, coming from
within a 10 b 15 mble rodns of the store. “1n tyis day and age some
antamers prefer to shop at big, mega-nialls anid supemtores, bt o
o2 of customers profer dealing with family operations, g0 one of mar
ey mesaages s Enmily-cvemed siivee 19234, be sava, *There is room
for good independents, expecially in businesses that deneand sery.
e, Ohat focuis 15 an Frienilly, persodalizsd service sl our experine
in window Enshions pnd fobrics enccurnge customer loyalty and
repeat visibs”

Like the others, this newest location also will be branded
Metmopaliton Window Fashaons, o process Heyman begon abosit
v yeams ogo soon after opening the New York City store. At that
time he {eft the Vi-year olidl [amaly Inasiress marmne, Faobracland, dad
n't quite “say" windew coverings like he wanted it to. He fried
‘adiind “Inberiors™ 1o the name, but with the opening of the
Amstenlnom Ave. store in New Yook City, “We had to pick a name
foe the fulire,” he explaing. Metropolitan Window Fasldens sasd it
just right

With a stail of 100 emplovess, MetropoBitan Windew Fashions
festires shop-at:home decomting expertise along with in-stome cus-
iomer service professionals. Hevinan deperds e Jiis laighly trodned
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gl knowledgeable stndf us his support network to “mabe [ happen.™

“Belsind me it's our managerns, it's our sales gssocisles, 115 0ur sp
port stall amd beyond thiat i8's our partiership with our vencdes—
they glive us tremendous sopport—nand it's protuct knowlsdge so that
when a customer does speak o o siles assocate these poople knomy
what they are ialking about.™ All the beautiful in-stone digplays mean
nothing. be says, if o oustomer encounfers o salespersen wl dosin't
know what he o she & ialking ok,

S rend sorvice B o nrisssoni ond e U our akalT e forge clise
bodids with the cisstnimers they seeve.™ Heymon says, “The ol anving,
The educabed consumer 1§ your best customer” @& S0 e 1S S0dme-
body who umiberstanids that vwe'ne golng o come it there, we're going
1o oy m o] job and we're gobing o stand behind (1. 105 o complicabed
prodiest.” ho sdcls,

Tise resull of these elforts is the contpaiy's loval and repeat cuis-
tomers. “}’s tre and we see it every doy,” Heymon says. =The math-
ez and the dovghiens come in and i fun. We've gt employess. that
howe been here B A0 YEOATE nnd customers will come n s, "o
bung my dmperes 30 years ago’ A ml some of our people am so Tl
Ennt amd smart, they're remember the hames!™

Heyman also reaches out o the professional tnteror designen The
compsy works chosely with many interior designers “who prefer o
use pur experiaee [or their dicnts’ windkew reatment needs,” he soys.
The stores offer trade discounts to infenior designens and decoraton,
many of swham use the business as thelr whiados treammsent work-
FEHNINL,

IT'S ABOUT THE COMMUNITY

Hevnuan also carries on a long iradition of commnunity service that
began with his grendporents [ pemember when | was o Tenad ny
grmlparetis had a plagoe in thetr home from tee MAACP—it was a
very impressive plaque,” he recalls. =As 1 got alder | umlersiood |the
significance], So they staned b, and my parents vere alvays doing
something—we were moking lsats for kids, we were making quils for
haldes—mwe were always ilobig samething anid always ivvelving the
cusiomers. 188 Ao IE's mioe [P aboot the oommmanity. Kight noe ano
of vur bl things is the Fabrie Trasle-in, which is really fun, 18 o big
thimg for the customers. It's 8o exciting, they got to being all thetr ald
falrrie in and we actally five them store credit, They can bay any-
thimg, aml we enid up with st tons of fabric o donate. We've got a
Ikt of mvbe 25 onganizatkons that do evenything with it”

Chver the yenrs, the Metropolitnn Window Faslios® stall and cus-
toerers have created and demated clothing and honse furnislings
products for many organizations, A et Tist veould inchiade
& Operition Sweet Dreams—to ereate soft pillovs for soldiers in the
Middle East
= Praject Linus—io create quilts for AIDS habies in local hospiisls
e Clothing for. Kils—io collect and create dresses and pants o
underprivileged chilibnen in Appalochia,

e Warm Up Americo——to kit and ereane lsam aiwd searves for necdy
chilelren

o Cpoats for Kids=—to collect ami donate hundreds of coxis 1o meady
area children

¢ Crafts for Kids=—to coonbinate valunteer efforts 1o spend dme kn
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Puryiain el o b peAasone, beadedgeaids emanrk nl pEpliege. In
“nile | happe”

area hosjritals dotng croft sl sewing projects withi patients

Last yenr, a donation from Metropalitan Window Fashions peo-
vidled all the turkeys for the Norih Mlainfield (N]] Salwtsnon Aomoiy's
Thanksgiving diniber, The compuyy also has created o Teatile an
Deesign Awanl, each vear issuing 51,500 in @l certificates to the nioss
talented disign students tn five area high schools The company's
stnmes aleo hove been open for free desiyfn semmars For COATEIEmICY
groups and for free toums—specifically dress fabrics and the sewing
department—io yoamgstors beginning at age cight in the Brownbe aixl
Gl Soout program.

Bat lets not forget the successful business Heyman mma,
Estalifisled i 1984 as a falyrhe stose, custam windew trestiments o
were only 12 percent al totnl sabes, Today, window trestmenis top Sl
percend of oia] sabes and costom treatments represent B percent of
sales haning Encressed TI0 percent over the pas 12 years.

5o it all sdds wpe yeors in business, sales, service, dedicotion o the
industry ol dedication 1o the |:|1||1|u_um and commamities that o
hand-in-band. Broce Heyman, Metropolitin Window Fashions,
e M s Retailer of the Yeor @





